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country points, instead of the individual farmer, is a point which cannot be emphasized too strongly. Moreover, these relations do not grow without cultivation and much time is required to make them bear fruit. As a rule few if any of these vital relationships either locally or terminally are built up without the aid of formal and dependable organization. For the purpose of strengthening organization contracts are being used more extensively than ever before.
The importance of local relationships is amply illustrated in the making of high-grade butter in a community creamery. It is generally agreed that a creamery cannot render its services and pay reasonable prices for butterfat which makes less than 100,000 pounds of butter annually. This quantity of butter requires approximately 84,000 pounds of butterfat, a volume which must come from about 70 farmers, each of whom produces 1200 pounds yearly. Under the simplest conditions relations must be established between the creamery management and these 70 farmers which will result in a continuous minimum supply of raw' material. Because every country community contains farmers whose knowledge and appreciation of standards of high-grade butterfat production vary greatly and because many are not able or willing voluntarily to turn out a suitable grade of cream, it is essential that proper standards be devised and enforced. The great value of organization lies in the fact that it is the only known practical means of establishing and maintaining working relations between a group of farmers, including all of its members, and a marketing concern, whether private or cooperative. These working relations are necessary to the production not only of high-grade raw material but also of superior finished products. Furthermore, formal organization is the only known practical means of providing contacts through which mutual problems may become known and mutual responsibility for their solution assumed. Of equal